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Proposing New CSULB Minor and Certificate Programs
(Revised 10/26/15)


1. Program Type (Please specify any from the list below that apply—delete the others)

· State-Support 

· New Program 

2. Program Identification

a. Campus:  California State University, Long Beach

b. Degree designation and title: Minor in Public Relations

c. Intended implementation: Fall 2016
d. Department: Department of Journalism and Mass Communication

e. Name, title, and ranks of individuals primarily responsible for drafting minor: 

Dr. Jennifer Fleming, Associate Professor, Department of Journalism and Mass Communication, and Dr. Emma Daugherty, Chair, Department of Journalism and Mass Communication
f. Statement from the appropriate campus administrative authority that the addition of this program supports the campus mission and will not impede the successful operation and growth of existing academic programs. (CPEC “Appropriateness to Institutional and Segmental Mission”)

TBD
g. Any other campus approval documents that may apply.
Attached:
Memo from Dept. of Journalism and Mass Communication Curriculum Committee
Memo from Bron Pellissier, Director, CLA Academic Engagement & Success
3.
Program Overview and Rationale

a. Rationale, including a brief description of the program, its purpose and strengths, fit with institutional mission, and a justification for offering the program at this time.  The rationale may explain the relationship among the program philosophy, design, target population, and any distinctive pedagogical methods.  

The mission of the Department of Journalism and Mass Communication is to train students for careers in journalism inclusive of public relations and mass media communication. To achieve this mission, the department is committed to producing working journalists, public relations practitioners and other communicators with a broad background in the liberal arts and sciences. The goals of the department include:

· To ensure a liberal education for journalists, public relations practitioners and other mass communicators.

· To provide professional development, including training in skills techniques and technologies necessary for effective communication.

· To increase public understanding of journalism, public relations and mass communications.

· To advance knowledge through professional practice, research and publication.

· To raise the quality of journalism, public relations and other mass communications through critical examination and study.

· To establish and maintain continuing relationships with journalists, public relations practitioners and other professional mass communicators

The department was awarded accreditation from the Accrediting Council on Education in Journalism and Mass Communications (ACEJMC) in spring 2014, after almost 20 years as an unaccredited program. In response to comments and recommendations in the external accreditation review as well as student interest, feedback from College of Liberal Arts ATLAS advisors and trends in the field, the department has been working to enhance its curriculum and further develop its public relations program. Part of this comprehensive curricular enhancement effort includes the creation of new Minor in Public Relations.
The proposed Minor in Public Relations further supports the department’s instructional mission and aforementioned goals because it provides an academic credential in public relations for students who are pursuing degrees in other disciplines. More specifically, the minor is designed to offer students who are not majors in the field the opportunity to develop fundamental skills and knowledge needed to enter public relations, strategic communication, marketing and other information and/or image-management professions. 

Students interested in this minor may come from a variety of majors and/or programs. These include but are not limited to departments in CLA such as communication studies, political science and English. In addition, it is anticipated students outside of the CLA, specifically students from the College of Business, will seek to complement their training in marketing and other business administration areas with public relations knowledge and skills gained through Minor in Public Relations coursework.

Pedagogical methods of the public relations minor focus on development of fundamental competencies and knowledge.  The department provides its students a range of learning opportunities through lecture and laboratory sessions that emphasize skill development in writing, strategic program planning, research, creative problem solving and media relations.
It is an exciting time in public relations as the fast-moving digital media ecosystem continues to revolutionize the way we work, live, learn and communicate. The digital revolution has dramatically changed the way organizations communicate with their publics. As a result, public relations, which according to the Public Relations Society of America is defined as “a strategic communication process that builds mutually beneficial relationships between organizations and their publics,” is one of the fastest growing areas in mass communications. Employers in businesses, hospitals, government organizations, nonprofit organizations, educational institutions and public relations agencies favor graduates trained in the principles and practices of public relations who demonstrate high-caliber writing skills and strategic problem solving capabilities. The Minor in Public Relations is designed to help students from across the disciplinary spectrum at CSULB develop those in-demand abilities.
The proposed minor in public relations meets the requirements of a minor as identified in Policy Statement 14-09 whereby a minor consists of a “minimum of fifteen units, as specified by the department or program, at least six of which must be upper division.” Students in a minor program must also maintain an overall 2.0 GPA in courses counting towards the minor, and a minimum of six units of minor coursework must be at CSULB. For more on the policy: http://web.csulb.edu/divisions/aa/grad_undergrad/senate/documents/policy/2000/04/index.html
b. Proposed catalog description, including program description, degree requirements, and admission requirements.  

The Minor in Public Relations is available to any CSULB student, except for those who are majors in journalism. A minimum of 18 units is required.   The minor is composed of three required core courses (9 units) and three elective courses (9 units).  

Students must take the following:


JOUR 120. News Writing and Ethics (3)

JOUR 270. Principles of Public Relations (3)

JOUR 478. Public Relations Case Studies (3)
Students must take three courses (9 units) from the following:



JOUR 104. Social Media Communication (3)


JOUR 305. Media Design (3)


JOUR 374. Written Communication for Public Relations (3)


JOUR 375. Strategic Tactics for Public Relations (3)


JOUR 470. The Digital Public Relations Toolbox (3)


JOUR 471. Public Relations Management and Campaigns (3)





JOUR 485. Public Relations Agency (3)


JOUR 494. Research Methods (3)
      
JOUR 498. Internship (3)
4. Curriculum 

a. Goals for the (1) program and (2) student learning outcomes.  Program goals are very broad statements about what the program is intended to achieve, including what kinds of graduates will be produced.  Student learning outcomes are more specific statements that are related to the program goals but that more narrowly identify what students will know and be able to do upon successful completion of the program. 

Program Goal: The goal of the Minor in Public Relations is to help students gain fundamental knowledge about public relations principles and practices as well as to develop essential written communication skills that are used in public relations professions.   
Student Learning Outcomes: Upon completion of a Minor in Public Relations, students should be able to: 1) Demonstrate historical and theoretical knowledge of public relations; 2) Communicate effectively with a variety of publics using appropriate styles, tactics and tools; and 3) Apply established and emerging ethical codes and legal principles to current issues in public relations.
b. Plans for assessing program goals and student learning outcomes. Some planners find it helpful to develop matrices in which student learning outcomes and required courses are mapped, indicating where content related to the learning outcomes is introduced, reinforced, and practiced at an advanced level in required courses. (CPEC “Maintenance and Improvement of Quality”)
The Department of Journalism and Mass Communication developed a structured, cyclical system of assessment in 2012, as it prepared for an accreditation site visit from the Accrediting Council on Education in Journalism & Mass Communication (ACEJMC). The department has developed both direct and indirect measures for evaluating learning outcomes, as well as a schedule for assessments. The Assessment Committee chair coordinates evaluation activities throughout the year (i.e., ensuring entry-exit exams are administered, that anchor assignments are collected, recruiting communication professionals for evaluations), updates the plan as necessary, and solicits feedback from faculty members on curricular and class revisions. 
Assessment of the proposed Minor in Public Relations would be integrated into the department’s established assessment plan and schedule. The plan was designed by and is administered by the current assessment committee chair, Gwen Shaffer, who is moving the department towards a comprehensive e-portfolio assessment system. 
Students who complete the Minor in Public Relations should be able to demonstrate all of the Student Learning Outcomes listed in Table 1. These outcomes will be mapped to the three required courses in the minor and learning outcomes will be assessed through faculty committee review of select assignments in e-portfolios.
Table 1. Student Learning Outcomes mapped to courses and assessment methods
	Student Learning Outcome
	Methods of Assessment

	Demonstrate historical and theoretical knowledge of public relations
	Through work produced in the required introductory public relations course  (JOUR 270), and portfolios created in the required advanced public relations course (JOUR 478)

	Communicate effectively with a variety of publics using appropriate styles, tactics and tools
	Through news stories assigned in the required introductory writing course (JOUR 120) and strategic plans and press releases created in the required advanced public relations class (JOUR 478).  

	Apply established and emerging ethical codes and legal principles to current issues in public relations
	Through work produced by public relations minors in the introductory required course (JOUR 270), and public relations portfolios created in the required advanced course (JOUR 478)


c. Total number of units required for the minor: 18
d. A list of all courses required for the minor or certificate, specifying catalog number, title, units of credit, and prerequisites or co-requisites (ensuring that there are no “hidden” prerequisites that would drive the total units required to graduate beyond the total reported in 4c above).

Table 2. Required Courses for Minor in Public Relations and Associated Prerequisites

	Catalog #
	Title
	Units
	Prerequisites

	JOUR 120
	News Writing and Ethics
	3
	None

	JOUR 270
	Principles of Public Relations
	3
	None

	JOUR 478
	Public Relations Case Studies
	3
	JOUR 120 and JOUR 270


e. List of elective courses that can be used to satisfy requirements for the minor or certificate, specifying catalog number, title, units of credit, and prerequisites or co-requisites.  Include proposed catalog descriptions of all new courses.  For graduate program proposals, identify whether each course is a graduate or undergraduate offering.
Table 3. Elective Courses for the Minor in Public Relations and Associated Prerequisites

	Catalog #
	Title
	Units
	Prerequisites

	JOUR 305
	Media Design
	3
	JOUR 120

	JOUR 374
	Written Communication for PR
	3
	JOUR 120 and JOUR 270

	JOUR 471
	PR Management and Campaigns
	3
	JOUR 374 or JOUR 375

	JOUR 485
	Public Relations Agency
	3
	JOUR 120 and JOUR 270

	JOUR 494
	Research Methods
	3
	Upper division standing

	JOUR 498
	Internship
	3
	Upper division standing


f. No new courses are needed to initiate the program. However, several new courses would enhance the program during the first two years after implementation. The proposed new classes are listed in Table 4.
Table 4. New Courses needed to enhance the Minor in Public Relations
	Catalog #
	Title
	Units
	Prerequisites

	JOUR 104
	Social Media Communication
	3
	None

	JOUR 375
	Strategic Tactics for PR
	3
	JOUR 120 and JOUR 270

	JOUR 470
	The Digital Public Relations Toolbox
	3
	JOUR 120 and JOUR 270


g. Proposed course-offering plan for the first three years of program implementation, indicating, where possible, likely faculty teaching assignments.

Table 5 Proposed required course offering plan.
	Year
	Course
	Faculty

	2016-2019
	JOUR 120. News Writing & Ethics
	Fleming, Karadjov, Paskin

	2016-2019
	JOUR 270. Principles of PR
	Daugherty, Ferris, Ramirez

	2016-2019
	JOUR 478. Case Studies
	Daugherty, Ferris, Ramirez


h. Admission criteria: Students must be enrolled at CSULB. They must meet with the undergraduate advisor in journalism to add the minor to their program plan.

i. Criteria for student continuation in the program: Students are required to maintain a 2.0 GPA.
j. Provision for meeting accreditation requirements, if applicable, and anticipated date of accreditation request (including the WASC Substantive Change process).

Assessment of the proposed Minor in Public Relations program will be integrated into the department’s comprehensive assessment plan that met accreditation expectations in the spring 2014 external review by the Accrediting Council on Education in Journalism and Mass Communications (“AEJMC”). The department will undergo of post-accreditation assessment by ACEJMC reviewers in spring 2019.
5. Need for the Proposed Minor or Certificate Program  
(CPEC “Societal Need,” “Number of Existing Programs in the Field,” and “Advancement of the Field”)

a. List of other California State University campuses currently offering the proposed programs; list of neighboring institutions, public and private, currently offering the proposed programs. 
Table 6. Other campuses offering similar programs.
	
	University
	Department
	Program

	California State University campuses
	Fullerton
	Communications
	Minor in PR

	
	San Bernardino
	Communication Studies
	Minor in PR

	
	San Jose
	Journalism and Mass Comm
	Minor in PR

	Neighboring
	Chapman University
	Film and Media Arts
	Minor in PR


b. Differences between the proposed program and programs listed in Section 5a above.

The proposed Minor in Public Relations at CSULB offers more flexibility as well as a more up to date curriculum when compared with the other Minor in Public Relations programs in the CSU. For example, the Minor in Public Relations at CSU San Bernardino requires 28 units; 16 of those units are required classes, leaving only eight units for electives and even then there are only five elective courses to choose from. Conversely, the proposed Minor in Public Relations at CSULB requires 18 units with three core classes (JOUR 120 and JOUR 270 and JOUR 478) two of which (JOUR 120 and JOUR 270) can be taken at and transferred in from more than 20 community colleges across California. CSULB Minor in Public Relations students can also pick three electives from a list of nine courses that are offered regularly in the department.  
Additionally, the Minor in Public Relations at CSU Fullerton requires 21 units. Of those 21 units, five three-unit courses are required, leaving only six units or two elective courses.  At San Jose State, the Minor in Public Relations is 18 units, again with five required three unit courses, which leaves students with only one elective. 
c. There are no other curricula currently offered by the campus that are closely related to the proposed program.
d. Community participation, if any, in the planning process.  This may include prospective employers of graduates.  

Community Participants: Holly Ferris, president of Ferris Communications; M. Lissette Flores, Principal at estella pr + marketing, Jolyn Matsumuro, Partner at the Brookes Company,  Joni Ramirez, associate vice president at Edelman public relations and Steve Rohr, founder and president of Lexicon Public Relations.
Prospective Employers: CSULB, City of Long Beach, Sony, NBCUniversal, DIRECTTV, Molina Healthcare, Long Beach Museum of Art, Long Beach Aquarium, Special Olympics, Edelman Public Relations, Long Beach Memorial Hospital, Godfrey Sanders PR, Golin Public Relations, Habitat for Humanity, DRIVEN Public Relations, KNBC, Porter Novelli, Los Angeles Lakers, Los Angeles Clippers, LA Kings, Los Angeles Angels, Los Angeles Dodgers, City of Hope, The Creative Group, Toyota, Long Beach Airport, Echo Media Group, Konnect PR, Long Beach State Athletics and many more.
e. Applicable workforce demand projections and other relevant data.
The U.S. Bureau of Labor Statistics predicts a healthy job market for public relations.  According to the Occupational Outlook Handbook, 2014-15 Edition, published by the Department of Labor, the job outlook for those pursuing a career as a public relations specialist is strong with a 12 percent growth expected from 2012-2022.  Moreover, in 2014, U.S. News & World Report ranked public relations specialist #1 on its “Best Creative Jobs” list and #85 on “The 100 Best Jobs” list.

f. If the program was proposed to meet society’s need for the advancement of knowledge, please specify the need and explain how the program meets that need.  
A recent search of the Public Relations Society of America (“PRSA”) careers database produced more than 345 current public relations openings in California, many of them entry or mid-career level positions in southern California. Another search on the employment website Monster.com for “public relations specialist” positions in Los Angeles County generated 100 openings. In brief, there is clearly a need for skilled public relations professionals in southern California and across the state.  
6. Student Demand (CPEC “Student Demand”)
a. Compelling evidence of student interest in enrolling in the proposed program.  Types of evidence vary and may include national, statewide, and professional employment forecasts and surveys; petitions; lists of related associate degree programs at feeder community colleges; reports from community college transfer centers; and enrollments from feeder baccalaureate programs, for example.  

Yahoo Education listed “public relations specialist” as the number-one “top career in 2014” with a projected growth from 2010 to 2020 of 23 percent.  Other top careers in its “seven top careers” in 2014 included software developer, health services manager, and petroleum engineer.  CNNMoney, which claims to be “the world’s largest business website,” listed public relations as one of the best jobs in 2012.  The list is created by CNNMoney to represent jobs that “offer big growth opportunities, great pay, and work that’s satisfying.”  Ranked 44 out of 100, jobs as a public relations specialist were predicted to enjoy a 10-year job growth of 22.5 percent.  Other positions found among the 2013 list that are considered public relations jobs include community relations manager (ranked #45 with a 26.7 percent growth rate over 10 years), events coordinator (ranked #61 with a 43.7 percent growth rate), and community outreach coordinator (ranked #90 with a 26.7 percent growth rate). 
As part of recent curricular enhancement efforts that include the creation of this Minor in Public Relations,  the department sought and received approval from CSULB Vice Provost for Academic Affairs, Cecile Lindsay, to change the number of its gateway public relations class, JOUR 370. Principles of Public Relations.  Specifically, the department is turning the upper division course into a lower division offering, JOUR 270. As such, we are also seeking articulation because we believe the number change will help facilitate student success and improve timely completion of degree rates for our majors and minors because more than 20 community colleges offer an equivalent course in public relations. The ability to transfer in a key course would help many students progress more quickly through the minor because JOUR 270 is a prerequisite for all other public relations classes. We also anticipate that moving the course to a lower division would attract a large number of freshman and sophomore students who would like to learn more about public relations before formally committing to a major or minor in the field.
While there are no associate degree programs in public relations at feeder community colleges, a large number of community colleges, including key CSULB feeder schools (Long Beach City College and Fullerton College) offer a transferable course in public relations, which is known as JOUR 150. Introduction to Public Relations in the Course Identification Number System (“C-ID”) community colleges use to review, approve and track transferable courses statewide. The community colleges that offer courses that meet JOUR 150 transfer requirements include: 

· American River College: JOUR 351 Public Relations Writing and Media Techniques

· Cerritos College : JOUR 157 Principles of Public Relations

· Citrus College : COMM 104 Public Relations

· City College of San Francisco : JOUR 26 Fundamentals of Public Relations

· College of the Desert : MC 5 Introduction to Public Relations

· Cosumnes River College : JOUR 351 Public Relations Writing and Media Techniques

· Cypress College : JOUR 140 C Public Relations

· East Los Angeles College : PUB REL 1 Principles of Public Relations

· Fullerton College : JOUR 140 F Public Relations/Publicity 

· Las Positas College : MSCM 7 Introduction to Public Relations

· Long Beach City College : JOURN 5 Introduction to Public Relations

· Los Angeles Pierce College : PUB REL 1 PRINCIPLES OF PUBLIC RELATIONS

· Los Angeles Valley College : Journal 43 Public Relations Techniques

· Moorpark College : JOUR M14 Introduction to Public Relations

· Mt. San Antonio College : JOUR 108 Introduction to Public Relations

· Palomar College : COMM 104 Introduction to Public Relations

· Pasadena City College : JOUR 9 Public Relations and Organizational Communication

· San Diego Mesa College : JOUR 220 Principles of Public Relations

· Santa Barbara City College : JOUR 135 Public Relations

· Santa Barbara City College : MKT 135 Public Relations

· Santa Monica College : JOURN 43 Public Relations and Publicity
b. Issues of access considered when planning this program: Access for this program is the same as for admissions to California State University, Long Beach.
c. The expected number of students in the year of initiation and three years and five years thereafter.  The expected number of graduates in the year of initiation, and three years and five years thereafter.

Table 7. Expected number of students and graduates

	
	Initiation Year
	+3 Years
	+5 Years

	Number of Students
	25
	50
	100

	Number of Graduates
	0
	30
	75


7. Existing Support Resources for the Proposed Minor or Certificate Program (CPEC “Total Costs of the Program”)
a. Faculty who would teach in the program, indicating rank, appointment status, highest degree earned, date and field of highest degree, professional experience, and affiliations with other campus programs.  
Table 8. Sampling of faculty who would teach in the program.
	Name
	Rank
	Status
	Highest Degree
	Degree Date
	Field(s)

	Krista Coriaty
	Lecturer
	Part-time
	MA
	2011
	PR

	Emma Daugherty
	Professor
	Tenured
	PhD
	2010
	PR

	Holly Ferris
	Lecturer
	Part-time
	MBA
	2000
	PR

	Jennifer Fleming
	Associate Professor
	Tenured
	PhD
	2012
	JOUR

	Todd Henneman
	Lecturer
	Part-time
	MBA
	2001
	PR/JOUR

	Chris Karadjov
	Associate Professor
	Tenured
	PhD
	2007
	PR/JOUR/Research Methods

	Jolyn Matsumuro
	Lecturer
	Part-time
	MA
	2003
	PR

	Danny Paskin
	Associate Professor
	Tenured
	PhD
	2006
	JOUR/Design

	Joni Ramirez
	Lecturer
	Part-time
	MBA
	2010
	PR

	Gwen Shaffer
	Assistant Professor
	Tenure-track
	PhD
	2009
	JOUR/Research Methods


b. Space and facilities that would be used in support of the proposed program.  
In January 2015, the Department of Journalism and Mass Communication moved into a completely renovated building on upper campus, Liberal Arts 4 (LA-4).  The design of the building was completed with consultation from the department in order to make it an exclusive and customized space.  The building includes two large SMART classrooms with robust technology, two large classroom computer labs (Mac and PC), a high-end media development computer lab, thirteen private faculty offices, an executive-style conference room, a reading room for students, and    newsrooms and offices for the student newspaper and magazine, the Daily 49er and DIG Magazine. Completing the new building is an adjacent outdoor courtyard with comfortable seating, power and wireless networking in a tree lined setting.
c. A report provided by the campus Library, detailing resources available to support the program (discussion of subject areas, volume counts, periodical holdings, etc. are appropriate).

A report by CSULB librarian, Carol Perruso, dated 9/14/15 attached.
d.
Existing academic technology, equipment, and other specialized materials currently available.

Journalism and Mass Communication Classroom Computer Labs: 

The Department of Journalism and Mass Communication has 2 classroom computer labs with software dedicated to research and media development work of department faculty and students. We have a 29 seat Mac lab that was completely refreshed in 2015 and a 25 seat PC lab that was completely refreshed in 2014 (see detailed links below).  All department computers are equipped with the latest versions of Microsoft Office and Adobe Creative Cloud suites of software.

Journalism LA4-107 Lab Detail:  http://www.cla.csulb.edu/labs/la4-107/
Journalism LA4-102 Lab Detail:  http://www.cla.csulb.edu/labs/la4-102/
    

Campus Academic Technology Services: 

The CSULB Office of Academic Technology (ACT) works with CSULB faculty, staff and students in the use of technology to enhance student access and success, high quality teaching, and notable research and creative activity.  Academic Technology Services provides: Help services, Classroom support services, Instructional technology and multimedia services, Desktop support and system administration services, Web and application development services, Server hosting and server management services, and Technology coordination, project planning and management services 

Academic Technology Services: http://www.csulb.edu/divisions/aa/academic_technology
Campus Open Access Computer Labs:

      Two large open access computer labs are available for current CSULB students, faculty, and staff: the Spidell Technology Center, located in the Library on the 1st Floor and the Horn Center, located on lower campus. The Horn Center has 139 PC computes and 52 Macintosh computers. The Spidell Technology Center has 187 PC computers and 10 Macintosh computers. Both labs run the latest versions of Microsoft Office and Adobe Creative Cloud software that are abundantly used in the department Major and Minor curriculum.  Horn Center hours are Monday through Thursday 7:45AM - 11:00PM, Friday 7:45AM - 5:00PM and Sunday 12:30PM - 9:00PM (closed Saturdays). The Spidell Center hours follow the Library hours and generally are: Monday through Thursday 7:45AM - 11:00PM, Friday 7:45AM - 5:00PM, Saturday 10:00AM -5:00PM and Sunday 12:30PM - 11:00PM.


Open Access Computer Labs:  http://web.csulb.edu/library/guide/computing.html
 Journalism and Mass Communication Advanced Media Computer Labs: 

The College of Liberal Arts (CLA) has its own technology department, which works closely with the Department of Journalism and Mass Communication to maintain 2 department specific teaching and restricted-access computer labs.  LA4-207 is a small, 15 seat specialty Mac lab that is used for teaching journalism and public relations students written communication and multimedia productions skills courses. The lab also doubles as a restricted access lab for students working individually and collaborating on media development projects in journalism or public relations.  Additionally, the Daily 49er newsroom is equipped with a small 4 workstation Mac lab dedicated to advanced media development for students working in one our department media outlets.  The department is conducting a pilot program in Fall 2015 that will enable extended and after-hours use of the LA4-207 lab to specially trained and authorized students.

Specialized Journalism and Mass Communication Software:

Campus site licenses to the Adobe Creative Cloud suite of software programs which are used frequently in journalism and public relations courses are negotiated and coordinated through an Academic Technology Services campus-wide agreement. Critical applications to our department in the Adobe Creative Cloud include InDesign, Photoshop, Premiere Pro, After Effects and Illustrator.  Other software programs such as Rundown Creator are purchased and supported by the department. 

Journalism and Mass Communication Specialized Equipment:

      The Department of Journalism &Mass Communication maintains a robust inventory of specialized equipment for checkout to journalism and public relations students in the department.  We presently have 11 HD Digital Video Camera Kits (Kits include rolling camera case, camera, lavalier microphone, hand-held microphone, appropriate XLR cables), 3 hand-held microphones, 3 lavalier microphones, 10 tripods, 4 digital audio recorders, 3 video cables and adapters, 5 digital card readers, 1 MacBook Pro, 1 iPad, and 16 Flip Video Cameras. These items are available to majors and minors to use for research, media development and classroom projects.  

8. Additional Support Resources Required

(CPEC “Total Costs of the Program”)

a. Any special characteristics of the additional faculty or staff support positions needed to implement the proposed program.

There are no additional faculty or staff support positions needed to implement the proposed program.

b. The amount of additional lecture and/or laboratory space required to initiate and to sustain the program over the next five years.  

There is no additional lecture and/or laboratory space required to initiate and to sustain the program over the next five years. 

c. A report written in consultation with the campus librarian, indicating any additional library resources needed.  Indicate the commitment of the campus either to purchase or borrow through interlibrary loan these additional resources. 

No additional library resources needed (see attached report by librarian Carol Perruso)
d. Additional academic technology, equipment, or specialized materials that will be (1) needed to implement the program and (2) needed during the first two years after initiation.  Indicate the source of funds and priority to secure these resource needs.
No additional academic technology is needed.
